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Here are some sponsorship guidance tips for archery clubs, drawing from the provided resources:

Sponsorship Guidance and Tips

1. Lay the Groundwork:

o Define your goals and objectives: What do you need the sponsorship for (equipment, facilities, travel,
marketing)? Be specific and realistic about your financial goals.

e Know your audience: Research your fans and members. What are their interests and what brands are
they receptive to? This will help you target relevant sponsors.

e Assess your assets: What can you offer a sponsor in return? This could include branding space (on
kits, at the venue, on your website), access to your audience, hospitality, or association with your club's
values and activities.

e Develop an online presence: A professional website and active social media can significantly enhance
your club's image and attract potential sponsors. Keep them updated with your club's activities and
successes.

2. Identifying and Approaching Potential Sponsors:

e Research thoroughly: Identify companies whose target audience or values align with your club. Look
at their existing sponsorships and community involvement.

o Consider different types of sponsors:
o Financial: Direct monetary support.
o Media: Help with advertising (social media, local newspapers, radio).
o In-kind: Providing goods or services (e.g., equipment, food).
o Promotional: Individuals like influencers promoting your club.

e  Start local: Local businesses often look for marketing investments within their community and may
already know your club.

e Think broadly: Explore national corporations that offer sponsorship opportunities.

e Find the right contact: Aim for the marketing department or a relevant decision-maker within the
potential sponsor's organization.

e Network: Attend local business events and reach out to your existing network (parents, members who
own businesses).

3. Crafting a Winning Sponsorship Proposal:

e Tailor each proposal: Personalize each proposal to the specific business, highlighting benefits relevant
to them. Avoid generic templates.

e Introduction: Make a strong first impression. Address the recipient by name and reference their
company or past activities.

e About your club: Clearly and concisely explain who you are, your achievements, and your values.

e Audience demographics: Provide detailed information about your members and supporters to
demonstrate the reach and value of your club.



Scottish
Archery

e Sponsorship opportunities/packages: Clearly outline what you can offer at different investment levels
(e.g., logo placement, social media mentions, event access). Be creative with your offerings.

e Benefits for the sponsor: Explain explicitly how partnering with your club will benefit them (e.g.,
increased brand awareness, reaching a specific demographic, positive community association).

e Call to action: Clearly state what you want the sponsor to do next (e.g., schedule a meeting, request
more information).

e Professional presentation: Ensure your proposal is well-written, visually appealing, and free of errors.
Include visuals like photos of your club and potential branding opportunities.

e Include contact information: Make it easy for them to get in touch with you.
4. Negotiation and Agreement:
e Be realistic: Don't overvalue your club or underestimate what sponsors expect in return.

o Be flexible: Be prepared to discuss and potentially adjust your packages to meet the sponsor's needs
and budget.

e Draft a sponsorship agreement: Formalize the agreed terms in a written contract to protect both
parties. Ensure clarity on rights, exclusivity (if offered), and what happens in unforeseen circumstances.

e Seek approval: Consult with your club's governing body or legal advisors before signing any contract.
5. Maintaining the Relationship:
e Foster strong relationships: Regular communication and updates are key.
e Deliver on your promises: Ensure you provide the benefits outlined in the sponsorship agreement.
e Provide consistent support: Keep your sponsors engaged and involved with your club's activities.
e Measure and report success: Track the impact of the sponsorship and provide feedback to your
sponsors, demonstrating the value of their investment. This data will be valuable for future sponsorship

pitches.

e Thank your sponsors: Show your appreciation for their support. A good impression increases the
likelihood of renewal.

e Consider long-term partnerships: Building lasting relationships can lead to more sustainable funding.

Key Takeaway: Securing sponsorship is about building mutually beneficial partnerships. Understand
what you can offer, research potential sponsors thoroughly, present a compelling proposal, and
nurture the relationship.



